
“...corner a sm
all part of a big m

arket and becom
e an expert in that area.

People have to w
ant you, there m

ust be a reason for appointing you,
and the best reason for that is that you are a specialist.”
M

arcello M
inale



BRADFORD TOURISM MARKETING PARTNERSHIPS

I LKLEY
& WHARFEDALE

‘Baht ‘at country’

[STAGE 1a - OPTIONS]   Produced by: BULLETPOINT DESIGN LTD.   August 11th 2003©



ILKLEY
& WHARFEDALE

ILKLEY & WHARFEDALE

‘INSPIRATION’
‘On Ilkla Moor Baht 'at’

IMAGES / GRAPHICS REF: A

‘BAHT ‘AT COUNTRY’ - WITH OR WITHOUT A HAT?

baht  at country

"Where were you going when I saw you, on Ilkley moor without a hat?"



ILKLEY & WHARFEDALE

‘BAHT ‘AT COUNTRY’
‘Worth taking your hat off to’

IMAGES / GRAPHICS REF: B

EARLY IDEAS FOR HATS AND ‘COW & CALF’ GRAPHICS



ILKLEY & WHARFEDALE

‘ERMINTRUDE’
A timely brand extension and merchandising idea - a character with much flexibility and ‘many hats’

CHARACTER DEVELOPMENT IDEA:

CHARACTER BASED IDEA? - [POSSIBLE TIE IN WITH MAGIC ROUNDABOUT FILM 2004]
[NOT PART OF STAGE 1a]   BULLETPOINT DESIGN LTD.   August 2003©

ilkley + wharfedale ermintrude

baht ‘at country it’s magic














